VENUTAI CHAVAN COLLEGE, KARAD
B. Com. (Part — I)(Semester — Il)(NEP)
QUESTION BANK
PRINCIPLES OF MARKETING (Paper - 1I)

Q1. Choose correct alternative from the following

.............. is a retail institute that offers several product under one roof
i) Specialty Store if) Chain Store
iii) Departmental Store iv) All of the above

........ are the small stores located near the residential areas offers product of daily use

i) Malls i) Supermarket

iif) Chain Stores iv) Convenience Store

Al is a performance that delivers some combination of benefits to buyers
i) Service ii) Product

iii) Price iv) All of the above

......... is compulsory for both internal and external groups

i) Personnel Selling i) Advertising

iii) Public Relation iv) All of the above
Generally ......... are located at convenient and busy locations
i) Automatic vending machines i) Distribution Channel
iif) Wholesaler iv) All of the above

........ is the tool of promotion

i) Advertising i) Personal Selling
iii) Public Relation iv) All of the above
A is the amount we pay for a goods or service

i) Discount if) Contribution

iii) Price iv) All of the above

.......... Is an instrument by which company provides customer satisfaction
i) Product ii) Label
iii)Packaging iv) All of the above

......... is a seller who do not sell to ultimate consumers
i) Retailer i) Wholesaler
i) Hawkers iv) Supermarket

........ is a method of promotion which is comparatively expensive
i) Advertising ii) Personal Selling
iii) Public Relation iv) All of the above

......... are the large self service outlet
i) Specialty Store if) Chain Store
iii) Supermarket iv) All of the above



Q2. Short Answer Questions

Describe the classification of product

What are the benefits of branding?

What are the advantages and limitations of advertising
Explain the geographic price policies

Explain the role of physical distribution system

What are the characteristics of retailing?

Q3. Long Answer Questions

What are the objectives of packaging? Explain the functions of packaging
Describe the term Product and state the importance of product

Define the term Pricing; explain the objectives of pricing

What are the internal and external factors affecting price of product

What is Promotion? Explain the characteristics of promotion

Explain in detail Non-Store Retailing

Define the term distribution and state the importance of distribution channel
What are the various factors which affects the choice of distribution channel

Describe the public relation as a promotional tool

Q. 4 Short Notes

Product Life Cycle

Product Labelling
Significance of Pricing

New Product Pricing Policies
Chain Store

Super Market
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